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EXPERIENCE: 
June 2012- FALL MEDIA GROUP (New York City |East Hampton, NY) 
Present Principal 

Founder and Principal of FMG, a full-service branding, marketing and public relations firm dedicated to 
helping entrepreneurs and experts in the health and wellness industry take their businesses to the next 
level. Responsibilities include: 

 BRANDING:  
Product naming, logo development and message execution; development of key brand principles, 
attributes and drivers; overall brand architecture; brand positioning 

 MARKETING:  
Creating and implementing strategic marketing plans, marketing collateral, newsletters, brochures 
and print documentation; internal and external corporate communications; advertising (print and 
digital); social media marketing 

 PUBLIC RELATIONS:  
Media strategy, planning and execution; on-air media training; media pitching and placement; 
editorial content development and ideation 

 EVENT PLANNING:  
Event coordination and management; venue scouting and negotiation; strategic brand placement; 
concept and theme development; event promotions and advertising 

 

August 2007-  ITG (New York, New York) 
April 2012  Vice President, Marketing & Public Relations (formerly, Director of Marketing, Majestic Research - 

acquired by ITG, October 2010)  
Responsible for executing marketing, communications and public relations initiatives for a financial 
services company.  Position included: 

 Determining goals, objectives and procedures for instituting global marketing projects 
both internally and externally; this included a global rebrand of the company. 

 Implementing company’s communications activities and all PR initiatives; responsible for all 
interactions with TV and print journalists; 

 Designing, implementing, and facilitating communication plan for the firm;   

 Translating  business  unit  objectives  and  strategies  to  develop  brand  portfolio objectives,  
strategies  and  plans  to  facilitate growth; 

 Developing promotional materials including marketing collateral and email campaigns; 

 Responsible for negotiations of all external vendors and consultants, and 

 Developing, planning and coordinating all special events and conferences  
 

May 2004 -  CNN (New York, New York) 
Sept. 2001 Writer / Producer   

Responsible for conceptualizing, writing and producing segments for a live, news show.   
Position required: 
 Conceiving innovative and timely ideas appropriate for the determined audience. 
 Gathering research on breaking financial news stories and relaying information to the 

executive producer and anchorpersons. 
 Coordinating the scheduling of guests and conducting pre-interviews to assess their 

knowledge of specific topics. 



 Directing, field producing and writing scripts for segments; creating Powerpoint slides for 
illustrating news data during shows. 

 The ability to handle multiple projects, meet strict deadlines and respond to breaking 
news in a high-pressure environment. 

 
 
July 1997 - Morgan Stanley (New York, New York) 
May 2000 Vice President, Marketing Communications Manager 

Responsible for the development and implementation of marketing and communication activities for  
a global investment firm.  Position required: 

 Creating and managing innovative marketing campaigns, including: development of 
public relations strategies, newsletters, direct mail tools, catalogs, advertisements, 
Inter/Intranet websites, seminars, training programs and client presentations.  

 Developing product logos, creating standards for their use and promoting brand 
awareness. 

 Monitoring competitive activity and working with sales support, research and product 
development areas to create strategies for program enhancements. 

 Managing, delegating and coordinating the responsibilities of the department’s writers, 
project coordinator and graphic designers and hiring freelancers for short-term 
assignments. 

 Ability to meet departmental goals, objectives and deadlines within a $3 million annual 
marketing budget. 

 Proficiency in written, oral, managerial and organizational skills. 

 
August 1994 - Smith Barney (New York, New York) 
July 1997 Marketing Specialist 

Responsible for developing and implementing marketing activities for a leading, worldwide investment 
firm. Position included:   

 Devising budget plans for publicity, promotional and advertising campaigns. 

 Analyzing data provided by the research area to determine target markets and evaluate 
effectiveness of campaigns.  

 Organizing training conferences for continuing education of financial advisors, including 
formulating agendas, hiring guest speakers and creating handout materials. 

     
       
EDUCATION:                                             Carnegie Mellon University 

Pittsburgh, PA 
B.A. Professional Writing 

 
American College of Switzerland  

Leysin, Switzerland 
Junior Year Abroad Program  

 
COMPUTER SKILLS:                             Microsoft Office (all applications) 

Adobe (InDesign, Illustrator), Corel Graphics Suite, 
Licenses: Certified Notary Public 

 
 
Patricia M. Fall (page 2) 


